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100 X BETTER!
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R r AU e 3 p= AU gExchange WA ANJ)OHqu dENE d3t Borlsiyz AR . € e3Zd¥s AR TR | ' valimeoRtihedidgramme i.e. up to 6,000 Bonds.
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%Ltm%hp all r tdéonstltﬁte an offer {0 seII or é? solcchﬁa'aﬁon of an offer to buy. The
T ihfdrmatioh containg IS érmatlon Document is not intended for publication, distribution or
transmission, in whole or in part, directly or indirectly, in the United States of America, Australia,

This Information Document has been prepared in accordance with: ( # A@~ d3ZAT . ' . € ¢ &3P A, Vv 'AQCanhadg, HordgKangAJapan, Singapore, Republic of South Africa or any other country or

regulation No. 10 of 6 May 2024, 'Requirements for the information document of securities offerings' circumstance in which such publication, distribution or transmission would be unlawful or to any

t ¢ Regélationw + "A'A+ 7(1) and@) offhe LithuandgASecurities Law, Article 78(2) of the persons to whom the competent authorities have applied financial sanctions. The Bonds are being
Lithuanian Company Law, and the Description of the Requirements for the Preparation of an publicly offered only in Estonia, Latvia and Lithuania, and no sale or offer of the Bonds will take place
Information Document approved andthe™ @’ © A, VAr . ¢~ g . ol € At r ., &3 2C. & AMnagny jurgaictiondn whighPBueh offeirg),dgyitatien or sale’vould Beumlaidvful without an exception or
February 2013 No. 03-45 (as amended) ; (iii) and the Bank of Latvia's (Latvijas Banka) regulation No. gualification in the law, or to any persons to whom the competent authorities have applied financial
261 of 18 December 2023, 'Regulation on the Preparation and Disclosure of the Public Offering sanctions. The Issuer has the right to conduct appropriate money -laundering and terrorist financing
a’' v. P._omoo..’ Aq.t 93 & @uz prevention diligence measures and approve each investor prior to subscription of any Bonds.

The Bonds will be offered in Estonia, Latvia and Lithuania pursuant to Article 3(2)b) of Regulation (EU) Participating in the Offering, subscribing for and investing on the secondary market in the Bonds may

STLU2X0LULUsST A, VAP™ BA| P, O3 "AZRmdEpectugRedsilatpnA goang saction A ~ d3’Ainvola’ certain risks. RptentigAnvestors are advised to read this Information Document, the Terms
LWt Ut A VA~ ddAN|d3t 2P, @ &MAAT R gd3p A P13 A.. VAB| A ™' [ A agk@dmlikons anddhe Final TeAns fullk peidre making a decision to invest. In particular, we advise

public offering prospectus is not required if the volume of the public offering of securities does not Pd3pz .’ @ A~ d3Ae d3st @ .. " € Ap, ¢, ;33 Ad [ CAZPC, dskX'A. VAP ¢’ ¢l A
exceed EUR 8,000,000 in total per all Contracting States within a one year period . The Information @~ @BAN . " 32 A, 1. 2 Ap” BAP ., ¢’ &€ AP gpo B3 Ao, A~ d3AN. ' 3 e ?
Document is not a prospectus within the meaning of the Prospectus Regulation or the SMA. Itis an Offering. By participating in the Offering, the potential investor acknowledges the risks set out in this

Information Document within the meaning of the Regulation. The information provided in the Information Document, including the risk that the Bonds may lose some or all of their value and

Information Document has not been verified or approved by the Estonian Financial Supervision and accordingly an investor may lose all or part of its investment. This Information Document provides an

Resolution Authority (in Estonian: Finantsinspektsioon) or any other supervisory authority. The Bonds . CHBPC, BBX'A, VAP~ dgAdac e 9P A 3 AGraupUAA YBORMO A A _ Oy .. ke "AA
are offered to retall investors and at institutional investors, who are defined as professional investors Issuer has made all reasonable efforts to ensure that this Information Document provides an accurate

In Article 2(e) of the Prospectus Regulation, in Estonia, Latvia, and Lithuania. In addition to the public P ZIAPIB=IPEBA. CBPC, BBXA. VAP~ dcZAEP. 20z A, 9o A, OBP po . .
offering of the Bonds, the Issuer has the right to offer the Bonds to institutional investors outside Investment in the Bonds may be affected to a significant degree by circumstances which had not

Estonia, provided that such investors qualify as qualified investors within the meaning of Article 2(e) of arisen by the date of publishing this Information Document or which are not reflected in this

the Prospectus Regulation. Information Document. In making an investment decision, the interested parties should conduct their

: : : . own investigation and analysis of the Group and of the data set forth in this Information Document,
Under the Programme the Issuer may from time to time publicly offer and issue up to 6,000 Bonds : L
: . : : and must rely on their own examination of the Group, the terms of the Bonds and other documents
with nominal values of EUR 1,000 each. Based on this Information Document, the Terms and e ted to Ih I ot nanC|aI S TEE, Al e e 6 e
. 3. 0., eA@ 3AQ” GAV ., indNerdsPy +e A VA eds Ay dsFPA  GEAA e i PSR, 4 SgndnskSI VgIVTe R *

Bonds with the nominal value of EUR 1,000 each at a price that is equal to the nominal value (the
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Each recipient of this Information Document should seek its own independent advice in relation to THE INFORMATION WITH RESPECT TO ANY PROJECTIONS PRESENTED HEREIN IS BASED ON A
any investment, financial, legal, tax, accounting or regulatory issues discussed herein. Nothing herein NUMBER OF ASSUMPTIONS ABOUT FUTURE EVENTS AND IS SUBJECT TO SIGNIFICANT

should be construed as financial, legal, tax, accounting, actuarial or other specialist advice. In ECONOMIC AND COMPETITIVE UNCERTAINTY AND OTHER CONTINGENCIES, NONE OF WHICH
particular, nothing herein shall be taken as constituting the giving of investment advice or CAN BE PREDICTED WITH ANY CERTAINTY AND SOME OF WHICH ARE BEYOND THE CONTROL
recommendation. This Information Document is not intended to provide, and must not be taken as, OF THE ISSUER OR THE GROUP. THERE CAN BE NO ASSURANCES THAT THE PROJECTIONS
the exclusive basis of any investment decision or other valuation and should not be considered as a WILL BE REALISED, AND ACTUAL RESULTS MAY BE HIGHER OR LOWER THAN THOSE
recommendation by the Issuer (or any of its advisers or affiliates) that any recipient enters into any INDICATED. NEITHER THE ISSUER NOR THE GROUP, NOR ITS SHAREHOLDERS, DIRECTORS,
transaction. Each recipient must make its own independent assessment and such investigation as OFFICERS, EMPLOYEES, LEAD MANAGER, ADVISORS OR AFFILIATES, OR ANY

such recipient deems necessary to determine its interest in participating in any transaction. REPRESENTATIVES OR AFFILIATES OF THE FOREGOING ASSUME ANY RESPONSIBILITY FOR

. . . o . THE ACCURACY OF THE PROJECTIONS PRESENTED IN THIS INFORMATION DOCUMENT.
Unless otherwise expressly specified details included in this Information Document are based on

matters as they exist as of the Information Document Date and not as of any future date, and are This Information Document and any use thereof are governed by the Estonian law, without regard to
subject to updating, revision, further verification and amendment. The Issuer is not under any the Estonian rules on choice of law or venue. Any disputes which may arise as a consequence of or in
obligation to update or keep current the information contained in this Information Document. relation to this Information Document shall be settled in the first instance by Harju County Court (in

Certain statements in this Information Document constitute forward -looking statements. Al SSCUENE 2y 22 ) UG A

statements that address expectations or projections about the future, including statements about Capitalised terms used but not defined in this Information Document shall have the meaning ascribed
operating performance, market position, industry trends, general economic conditions, expected to them in the Terms and Conditions.
expenditures and financial results, are forward -looking statements. Some of the forward -looking
: . - “ , . . . : ! In rfmaé’ugwgb gggenAB AW +@2F Ag, A S AR
EQPOB. & ¢ A @r ARBA, 3d&5 ¢, v, BIART AX, P3e A . = BAT d3+oed3ga%§orapenod%:f1épmoriph“s%%(?s%7’§t %‘NL (5 % & ai(% G %B d3&{3

"Indicates" and similar expressions. Any statements contained herein that are not statements of

historical fact are forward -looking statements. These statements are not guaranteeing future The Issuer shall be responsible for the information provided in this Information Document. The Issuer
performance and involve a number of risks, uncertainties and assumptions. Accordingly, actual hereby confirms that to the best of its knowledge, the information contained in this Information

results or the performance of the Issuer or the Group may differ significantly, positively or negatively, Document is in accordance with the facts and contains no omission likely to affect the content of this
from forward -looking statements made herein. Unanticipated events and circumstances are likely to Information Document.

occur. Due to various risks and uncertainties, actual events or results or actual performance may

differ materially from those reflected or contemplated in such forward -looking statements. As a result,
you should not rely on such forward -looking statements in making any investment decision. No
representation or warranty is made as to the achievement or reasonableness of, and no reliance
should be placed on such forward -looking statements.
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Issuer details

Issuer

Legal form

Country, co. reg. no
Registered
Address

LEI

Email

Website

Applicable law

Yook OU

Private limited company (in Estonian: osatifing)
Estonia, 16224546

06.05.2021

Tartu mnt 13, Tallinn, Harju County
984500E618F3673B8979

iInvestor@yook.eu

https://yook.eu/investor

Estonian

EXTRA CREAMY
BARISTA
OATDRINK |

NO ADDED SUGARS
e
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Executive summary
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million through a public bond issue programme to finance its continued growth.

YOOK produces and sells oat drinks and YOOKGURTSs (oat desserts), while rapidly

expanding into other innovative plant -based product groups. Its main production facility in
Central Estonia has an annual capacity of up to 20 million litres of oat drinks in a single shift .

Since the start of commercial operations in 2024, YOOK has successfully entered and

scaled across 10+ markets, achieved the #1 position in Estoniatin the oat drink category, built
a strong and rapidly growing presence in Turkiye and is targetinga TOP 3 position in all the

markets it is active in with its brand.

Going forward, YOOK aims to replicate its proven success across markets to achieve

positive EBITDA.

{ 33z € AV P |

U~ &sAOP.
scale its operations to sustainable profitability and refinance existing debt liabilities.

10+ 2.5X

export markets continuous
In 2 years growth 2
"N mpe B33 A, T AT BBAEP. 20l £ A P’ B AR o T €

’Revenue growth 2025 vs 2024: 2.5x; Q1 2026 revenue: 2.5x higher than Q1 2025

S BA V VAP,

€

AX. . . ARMBADE 03

H1 2027

aiming for
positive EBITDA

PP a3 . |
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Key terms of the offering

Issuer
Type of security
ISIN

Type of placement
Size of the Programme

15t tranche

Interest rate

Interest payments
Subscription period
Issue date

Maturity date
Admission to trading
Financial adviser
Legal adviser

Collateral agent

Yook OU

Secured bonds

EE0000004026

Public offering in Estonia, Latvia and Lithuania

Up to EUR 6,000,000 (multiple tranches forming the
same series)

Up to EUR 3,000,000 with the option to increase
126 p.a., 30E/360

Quarterly, each 14.05, 14.08, 14.11, 14.02

28 April (10:00) e 11 May 2026 (15:30)*

14 May 2026

14 May 2029

First North Bond List, Nasdaqg Tallinn (expected)
Redgate Capital AS

Advokaadibliiroo COBALT OU

TRINITI Collateral Agent XVII OU (to be established)

“The account operator may set an earlier deadline for submitting Subscription Orders
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Key investment highlights

2.5x continuous growth

Ar o |
T e —

BANC = oo
mmm(‘*’ .1

A 2026 growth ambition (vs 2025): 2x+

AZP<c:d3’“Aqu”vcpr“Acp<“A:|3<x"I
EBITDA targeted in H1 2027)

@ A Revenue growth 2025 vs 2024: 2.5x; Q1 2026 re

Export - oriented with strong international references

A 10+ export markets, with exports accounting for 44% of revenue

A Trusted by leading retailers such as Coop, Prisma, Rimi, Selver, C_
and Reitan Group; partnerships with international players such as Stark ¢
Paulig, Olerex, Caffeine and Reval Cafe

A Targeting a TOP 3 position in every market

Continuous product and portfolio development
A New flavours, product lines, and features driven by customer and market demand

w A New products opening additional growth opportunities and markets e YOOKGURT
launched in December 2025; almond and coconut drinks planned for Q2/Q3 2026

NO ADDED SUGARS
LACTOSE FREE

A Competitive advantage: speed and flexibility, with a proven ability to produce high -
guality products, as demonstrated by private label customers

Ni 2Pt &3® AEP. 20l ¢ A, V. P_ o . '
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Overview of risks
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Winning formula

YOOK has de-risked early -stage execution e product works, markets respond, and operations scale.

The Group Is now positioned to convert growth into profitability, with a clear path to EBITDA - positive
operations and cash flow generation.

Proven ability to build and scale across markets EXTRA CREAMY
A Operational since 2024; achieved 2x+ annual revenue growth since launch; expanded to 10+ 0%%'%%(
International markets within 24 months =

A Established partnerships with leading regional and international HoReCa and retail players

Industrial backbone enabling long -term competitiveness

A State-of-the-art production facility and multi -category expansion

A Designed for consistent quality and cost efficiency, supporting high -margin growth
From rapid expansion to disciplined value creation

A Initial phase: market entry, brand validation, capability build -up

A Next phase: margin optimisation, portfolio focus, operating leverage

O
- £
= K

NO ADDED SUGARS
e

Clear strategic ambition

A Build a profitable, scalable plant -based platform with global relevance

A Target top -tier positioning in selected markets

A Leverage technology, execution speed, and partnerships to outperform incumbents

Ni 93Pt &3® AEP, 3@l ¢ A, v_ P_ o, '

YOOK

100 X BETTER!



Tallwinds fuelling momentum

Projected global oat drink market development

. i YOOK is uniquely positioned, as it
Size by source, 2024 2035 (USD billion) R HONEd, as It can

simultaneously manufacture
conventional, organic, and gluten -free
oat drinks.

@ Conventional oat drink @ Organic oat drink

USD 12.7bn

EXTRA CREAMY
BARISTA
OAT DRINK

USD 3.3bn

oK

NO ADDED SUGARS
° 2000

2024 2025 2026 2027 2028 2029 2030 2031 2032 2033 2034 2035

Sources: Market Research Future, Vantage Market Research, Wise Guy Reports




Market share

25%0

#1 In Estonia*

Achieved a 25% share

of the oat drink market,
ranking #1 in Estonia*
within just 1.5 years.

Ni 2Pt &3® AEP_ 20l ¢ A, ' Vv

P.mo. . °

Achlievementsin 2 years

Certificates
o »
~ & ¥ Z
DREJ g v -
Food Safety L ®
‘4BEL.CO
VEGAN

Sede?®  Member

Certified by BRCGS for
Food Safety, supported by
V-Label (Vegan)
certification and Sedex
membership.

ENgpe 33°A, ' A~ BAEP, 20l ¢ A. P’ BOA@ M I € ¢

Best new
launch award
2024

Global recognition: 1Tl 2024
Superior Taste Award, Gulfood

Innovation Award 2024, and
NIQ Best New Launch 2024.

YOOK

100 X BETTER!

Private label

W West Zone (9

SUPERMARKET Carrefour

REMA o
1000 OFILE
W METRO

Trusted by major retall
partners including West
Zone, Carrefour, REMA
1000, FILE, and METRO.



Growth pillars: YOOK

sales strategy, targeted marketing, product development

4

Careful target marketing Continuous product development

A Marketing is critical A New flavours, product lines, and features driven
by customer and market demand

@

Sales strategy

A Careful selection of target markets to pave the
way to a TOP 3 position on each market

A Focused approach to maximise growth across
markets

A Competitive advantage: speed and flexibility

A Careful selection of distributor/partner to achieve
a shared understanding of ambition and the
capability to fulfil it

A Execution of the strategy, maintaining maximum
flexibility at the tactical level

A Entry into new markets supported by new
products

Example: Rapid product development to meet the
taste and foaming preferences, as well as precise
pricing and delivery strategy, ensured the
distribution and sales deal in Starbucks cafes in
Ankara, Turkiye .

Long -term goals

@/ Become TOP 3 player in every market, ensuring sustainable @/‘ Be the preferred partner to local retail chains and HoReCa
and profitable growth while continuously expanding impact segment by agile and customer -oriented business model

Ni 2Pt &3® AEP. 20l ¢ A, V. P_ o . . '



Estonian -based innovator YOOK
producing high -quality oat -based beverages

A Modern 2,200 m? facility ~with annual production capacity of up
to 20 million litres in a single shift

A Over EUR 16 million invested instate - of -the - art manufacturing,
with circular economy principles ensuring production by -
products are valorised and utilised.

A Advanced, flexible production enabling fast market adaptation
and product innovation.

A Aiming for market leadership by being a highly qualified and
reliable partner .

A Factory strategically located in Central Estonia, close to key
raw materials (oats and oil) and high-quality water. Oats grow
best at our latitude and have high nutritional value. Enzymes are
sourced from international partners.

The factory dates back to 1937, when it produced butter,
mostly exported to the UK. Until 2022, it produced various
dairy products. After the acquisition, a brand -new oat drink
facility was built from scratch.

Ni 2Pt &3® AEP. 20l ¢ A, V. P_ o . . '



Technology as a competitive advantage YOOK

100 X BETTER!

Harvesting: only wholegrain oats are used, no syrup or oat base. Raw
material is coming from Estonia and Finland

Milling process

Formulation process: tailors the taste and stability of oat drink based

" AUT T 06l ¢ At Popv o3z A’ . Z2d@3AP dst . Od3e
Enzymatic process: V., P_ € A~ d©gAvV_. 3" 3¢ . . A, V]
e the taste nuances & the body of the product

Manufacturing: final product is manufactured and quality control
conducted

Warehousing

-
=
\
‘ \
£ bi
-
¥ {
'a
A

Delivery and logistics to customers

Ni 2Pt &3® AEP. 20l ¢ A, V. P_ o . . '



Product portfolio

Q2/Q3 2026

. M ‘,.:“‘ : e 4 \'\. B N [ ——
| T EXTRA CREAMY | LR 8\
ey | o EECTTN  BARSTL i WITH VITAMINS | COCONUT

A aon
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= S

"""

CHERRY

O ADDED SucRs

! 4
0 ADDED SUGARS GLUTEN FREE

LACTOSE & GLUTEN FREE

[

y Gluten-Free Mango Chocolate Organic Vitamins & Passionfruit / Almond Barista /
Barista EIS e Calcium Cherry / Natural Coconut Barista

Nfj 2Pt &3® AEP, 3@l e A" v_ P_ o '




Product segments YOOK

and how they are driving the growth 100 X BETTER

Product segments Private label (vs. branded products)

Product segments currently include barista, regular, flavoured oat drinks and YOOKGURT Private label products are offered to unlock new channels and enter new markets

Barista is the #1 segment, with Extra Creamy holding the #1 position While margins are lower, private label supports factory utilisation and cost efficiency at scale

The Group has made significant efforts to secure private label deals in recent periods, which are
now expected to materialise since 2026

YOOKGURT launched in December 2025 : currently sold in Estonia; target markets include nearby
markets and Nordic retail chains ; revenue ramp expected in H2 2026/2027

New products are being developed to open new doors Private label accounted for 12% of revenue in Q1 2026, up from just 2% in 2025

Clear ramp -up: 2024 e no customers; 2025 e 2 customers; 2026 e 4 customers,

33 . e oPmo.’  Ae” d©ZAEP. 20! & Apguality praductdgnd dbttasd £ | €
reliable manufacturing partner

Almond and coconut drink launch planned for Q2/Q3 2026

Revenue from new products e YOOKGURT from December 2025, almond and coconut drinks

expected from H2 2026

Continued expansion into additional new categories Focus markets for private label products: Finland, Norway, Western Europe, Turkiye, UAE

Barista oat Almond and

drinks Oat drinks YOOKGURTSs  coconut drink .__""v)west Zone (» WY METRO

PERMARKET
=y Carrefour

x

|
EXTRACREANY TRy ONTORIK | |

o DN OATORINK &

S\

WANGD | CHOCOLATE
OATORINK | OATDRINK N

/ . AND CALCIUM/ﬁ - \ BARISTA DRINK | BARISTA DRINK
’a 5 oo OF CR REMA
N\ ‘ v ( D) mss - YY) N,
4 ] ’ /
fi / | |

COCONUT ALMOND

0 ADDED SUGARS
LACTOSE & GLUTEN FRi
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Markets & customers

Market presence

. Ve A|
w U 5
Estonia Latvia Lithuania Norway Finland
Tarkiye Cyprus Greece Kuwait UAE
India U.S. Saudi Arabia

YOOK is active in 10+ countries € marking strong early international growth

Growth is expected from developing markets, where initial shipments have
been sent (Saudi Arabia and India) and where partnerships have been
established or are being established (U.S., Western Europe).

Ni 2Pt &3® AEP. 20l ¢ A, V. P_ o . . '

YOOK
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Notable customers

PP

KR
SELVER Carrefour « REITAN =

MAXIMA OLEREX

Trusted by leading retailers and supported by partnerships across
retail and foodservice sectors.

Rapid entrance and co-operation with globally notable customers prove

Ulrfrol e Apr., . . or Ap. A. . CdZAV me @ A 3 AR D, .



